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Not beauty, nor charm, nor grace, has
made Greta Garbo the adored of millions.
Its that intangible Something that

DeCasseres defines irt this illuminating
story.

ERSONALITY is the New Ro-

imance. The world is more inter-

ested in Persons than in ideas or

things. And it is the Motion Pic-
ture that gave this curiosity its greatest
impetus by boosting the stars and seek-
ing out Personalities.

Personality!  What is that mysterious
something that leaps from the screen
and soaks into us?P—that seems to reach
out and grab at our stability and seri-
ousness and makes us rush back to the
picture house the next time He or She
is billed ?

Personality! What is that mysterious
something that man and woman share
with no other thing? Their aura, their
show-window!  Whence comes it?
Where is it builded? Certainly not in
the studios.

There are three primal points on
which we all stand: Character, which is
our good and evil; Individuality, the
thing which says, “] am!”; and Per-
sonality, that glowing, intangible, in-
definable thing that both veils and
reveals, that is sheer magic. It is the
latter that the screen has not created
but has brought out to perfection.

SCREENLAND

W hat makes
them great?

Here is the
answer!

Norma Shearer is one of the
Joveliest women on the screen
today—but it's more than her
loveliness that thrills you. As
DeCasseres sings, “It's Per-
sonali-tee!”

In an actor it’s just acting and
Jooks—in a top-notch star it’s
something more! Whatever it
is, Gable has it; that's why he's
where he is today.
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its coat, according to its environment ; he may be as spine-
less as a sea-urchin—but if he has Personality he has
all ye need to know, for that means he has fame and
mazuma at his beck and call. This is the secret of the
screen.  And, girls and boys, no director can put it into
you. You must be born with it or cultivate it.

Sereen Personality has the power to make old men
and faded women dream again, to make young ones
drunk on their own sap, and, under its spell, words and
actions will take on a new significance, for it weaves 2
mesmeric magic. In some strange mysterious way 2
Dietrich or a Clark Gable bootlegs the power that was
once “the divine right of kings.”

Pictures have legitimately capitalized this gift of Per-
sonality to the nth degree. Upon 2 favored few it has
set its golden seal. To be born with a silver spoon in
one’s mouth is no longer of any consequence, but to be
dowered with Screen Personality—why, that's to find
the fabled Pot of Gold! (Continued on page 82)
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The Magic of Screen Personality

On the screen, Personality is the motif
of every dramatic episode; not the action
in itself, but the vibrant, glowing, magical
make-believe of the man or woman who
enthralls us. He or she wipes out all
lesser entities like a sponge. It isn't the
story any more, or the characters that
build it up, but Personality that depletes
our . pocketbooks and jacks up the receipts
above the wildest dreams of Cousin Major
Bowes.

Who amiong -us has not fallen under the
spell of that Lorelei of the screen, Greta
Garbo? And the luscious beauty of Sylvia
Sidney? And Marlene Dietrich, who is a
Lorn witch? And Clark Gable, Gary
Cooper, George Bancroft, James Cagney,
and all the rest of the lady-killers? We
feel their mesmeric touch and sit hypno-
tized for hours like a mouse at a cat
show. It's Per-so-nal-i-tee!, as Edna Wal-
lace Hopper used to sing.

Some are born with Personality, others
manufacture it, and some others have it
thrust upon them. The latter are duds!

We are all familiar with_the publicity-
aided personalities: George Bernard Shaw,
the Prince of Wales, Jimmy Walker, Texas
Guinan, Lady Astor, Aimee McPherson.
Others, like Lindbergh, have it thrust upon
them. But the real honest-to-goodness
born personalities are they who are the
Cinderellas of the motion picture world,
they who have never toiled and neither
have they spun but have surmounted all
difficulties, spanned chasms of years and
donned seven-league boots to glory with
but one single thing—Charm, which is the
bouquet, the aroma and the aura of Per-
sonality.

The story of Diogenes who sought an
honest man has become a mere platitude.
In this day we ask, Why didn't he seek
a charming man? Many an honest man

Continued from page 63

has been found, four-square and a straight-
shooter, but if he have no glamor, then all
is missing. Sterling qualities have been
racing downward far below par these last
few years under the dazzling and glitter-
mg standard of Personality. Follow the
Screen! Take a tip from the Pictures,
men!

In all the realms of art the individual
creative artist stands out as king—Victor
Hugo, the master of the word; Rem-
brandt, who 'pinioned power at the end
of his brush; Wagner, who released sound
with the golden baton of a god. Each in
his own field stands out pre-eminently.
They have sifted life as a miner sifts sand,
taking out nuggets of gold. They are
super-personalities and have publicized
themselves forever in the psychic records
of the race. But I doubt if any real woman
picture fan would swap a smile from Gary
Cooper or Clark Gable for the whole gang!

In motion pictures we have the fleeting,
flitting butterflies of chance caught in a
silver mesh. They are lovely, scintillant,
glamorous. They make us shout bravos
and weep sentimental tears over the joys
and sorrows of a make-believe land where
—because of some alluring Personality—
the commonplace has been raised to the
romantic. It is here that Personality
reigns. And motion pictures through their
universal approach and appeal have opened
up magical Personality planes never before
known to the human race. It is the tri-
umph of Personality over Character.

All the personalities that sparkle like
gems in the dusty road of Time rise and
array themselves before us. Thanks to
motion pictures these dead and gone
princes and princesses of lure have been
resurrected, and move before us enhanced
by the patina of a Norma Shearer, a
Dolores Del Rio, a Pola Negri, a Jan-

Dickie Moore and his latest conquest.
him that she bought him this scrumptious electric train; and now Dickie
is being nice to her and letting her help him run it.

Tallulah Bankhead fell so hard for

SCREENLAND

nings or an Arliss. These characters, once
rivetted to a certain place like statues in
their niche, today belong to a brain- and
heart-thrilled world. There are not enough
historical pictures., History is all Per-
sonality.

The loss to the regular theatre of its
particular fascination, glamorous personali-
ties, is too apparent. Where are the en-
chanting heroines like those of that other
day—Lillian Russell, Anna Held, Della
Fox, Julia Marlowe, Maude Adams, Mary
Mannering, and many others of that Mauve
Decade? They have long since gone, and
with them the stage-door Johnnies, who
provided many a front-page story.

We strive for ideas now in the theatre
and not for Personality, and as a conse-
quence the bald-headed row is almost ex-
tinct. The motion picture houses have
stolen the lure that once belonged exclu-
sively to the theatre. Witness a premiere
showing of a motion picture. It’s Per-so-
nal-i-tee!

A New York university is to offer a
new course in “Personality Development”
But, as some one has said, “It seems
impossible, and to some minds undesirable,
to educate young men and women to be
charming and magnetic and dominating and
full of personality.”

‘Why shouldn’t this be done if it be pos-
sible?” What is the public value of a man
or a woman, no matter how perfect the
features may be, or of what great worth
if there is no personality? For it is the
light that cannot be buried under a bushel.
It must move and breathe and spread its
wings and conquer everything that plans
and plods—the obvious, everyday world—
for Personality is our daily mystery. It's
what gets you over, sonny and girly!

How, then, shall we define real Per-
sonality? Man is the only one on the
planet who can lay claim to it. How will
a New York university or a Hollywood
high school go about blue-printing Per-
sonality? It bears a very close relation-
ship to Charm, and when' these two, Per-
sonality and Charm, travel together Lady
Luck is somewhere near.

It looks to me as if it would take a
magician’s incantation instead of a treatise
by a professor to inculcate one with these
evasive qualities. And it can never be
faked on the screen. When she (or he)
doesn’t get over it means, “There is no
Personality there.”

Personality is not the body, neither is it
the soul. To me it is the flower of con-
sciousness, something come to bloom in a
human being. There are some natures that
do not blossom; there are others that
bloom for a season, usually in youth. And
then there are these others, hardy peren-
nials, who, like morning glories and honey-
suckles, blossom perpetually.

At least they can last on the screen for
ten years, which is enough if the Person-
ality—morning glory or honeysuckle—has
soaked It away—the jack, I mean.

It is possible to cultivate personality now
that we have become so glaringly awake
to its need in every walk of life. An en-
gineer, a President, or a picture worker
who possesses a dash of Personality will
go much further toward success than he
who has merely technical knowledge.

Personality is radio-activity. It stirs,
it thrills, it inspires. And if there must
be a school—why, we have it already in
the Screen, where these dynamic men and
women show us how magical, and almost
mystical, is Personality !





